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Background: Massage therapy is an 
increasingly utilized user-pays service in 
Aotearoa New Zealand. People seek mas-
sage therapy for physical support, relax-
ation, and well-being. It is likely financially 
inaccessible to many and is generally not 
subsidized by the government; however, 
some private insurance companies in New 
Zealand provide limited cover for massage 
therapy sessions.

Purpose: The aim of this project was to 
find out massage therapist (MT) and client 
perceptions of, and benefits and barriers 
to, using alternative payment schemes 
(APSs) to pay for massage therapy. These 
schemes included ‘pay it forward,’ ‘pay 
what you wish,’ and paying by install-
ments.

Setting: This project involved par-
ticipants from Invercargill, Dunedin and 
Auckland, Aotearoa New Zealand.

Participants: The participants were 12 
employed MTs, and 7 massage therapy 
clients for whom cost was a barrier.

Research design: This was a qualitative 
study using a semi-structured interview 
approach. Participants were interviewed 
either in person or over the phone.

Results: Four themes emerged: finan-
cial contexts, APSs as a positive concept; 
considerations of administration, trans-
parency and possible impacts; and install-
ments as a preferred scheme. Massage is 
expensive, but many view it as an impor-
tant investment in health and well-being. 
Owing to cost, massage is not utilized as 
often as needed. Perceived benefits to 
using an APS were increased accessibility 
and usage of massage therapy, resulting 
in potentially better health and well-being. 
Considerations for MTs centered around 
a lack of time and knowledge for scheme 
setup, a potential negative effect on the 
client–therapist relationship, and concern 

about losing money. For clients, consider-
ations included uncomfortable feelings 
around accepting financial assistance and 
potential loss of money: a risk if funds had 
been prepaid toward a massage, and the 
therapist goes out of business before the 
massage was claimed. Overall, the install-
ment scheme was preferred by MTs and 
massage clients.

Conclusion: Massage therapy is a valu-
able health and wellness tool for many 
people. APSs may have a place in the 
industry as there may be enough interest 
from therapists and clients to engage in a 
system that is user-friendly, trustworthy, 
and safe, thus increasing the affordability 
and accessibility of massage therapy.

KEYWORDS: Massage therapy; alterna-
tive payment schemes; affordable; qualita-
tive

INTRODUCTION

Massage therapy incorporates a variety 
of manual techniques to relieve pain and 
stress, promote functional independence, 
and promote relaxation.(1) Massage therapy 
is one of the most sought-after Comple-
mentary and Alternative Medicine (CAM) 
modalities in Aotearoa New Zealand, with 
over 9% of the population seeking mas-
sage in 2006–2007.(2) Common reasons for 
receiving massage therapy include physi-
cal support and management, relaxation, 
and well-being(3); however, one of the main 
factors for people discontinuing seeking 
massage therapy is cost.(4,5) In Aotearoa 
New Zealand, massage therapy is not 
covered by the Accident Compensation 
Corporation (ACC)—the crown entity that 
provides insurance for accidental injuries.(6,7) 
Several other allied health services are 
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covered, such as osteopathy, chiropractic, 
and acupuncture.(8) ACC pays the provider 
a flat or hourly rate, thus reducing the total 
bill for the client.(9)

In the last few decades, certain sectors 
have seen an increased traction toward 
alternative payment options such as Pay 
What You Wish (PWYW) and Pay It For-
ward (PIF).(10) For this project, the research-
ers used the term alternative payment 
schemes (APSs) to describe three models:

•	 Pay It Forward—a person anonymously 
pays any amount of money to go toward 
another person’s massage. This money 
could be displayed at the massage busi-
ness, and recipient clients may choose 
an amount to go toward their massage, 
or the money could be put into a pool 
until there is enough money for a mas-
sage to be used by a person in need.

•	 Pay What You Wish—a person chooses 
how much they pay for the massage. 
This could be any amount.

•	 Installments—a client pays the thera-
pist small amounts of money over sev-
eral weeks, until they have enough to 
redeem a massage.

Massage therapy is widely available to 
people who have disposable income. How-
ever, even as a growing industry where the 
physical, psychological, and social benefits 
of massage therapy are recognized, it is still 
financially out of reach for many. Therefore, 
the aims of this research project were to:

1.	 explore perceptions and attitudes of 
massage therapists (MTs) and massage 
therapy clients regarding APSs.

2.	 identify the benefits and barriers to 
implementing APSs by the MTs, and 
any barriers for the recipients of such 
schemes.

METHOD

A qualitative approach using semi-
structured interviews was employed. The 
research took place in Auckland, Dunedin, 
and Invercargill, with four researchers col-
lecting data from participants within their 
own geographical area.

Participants

Two populations were recruited: MTs 
who were currently practicing and for 

whom massage therapy was their main 
source of income, and massage therapy 
clients who had received at least one mas-
sage in the last 24 months, and for whom 
cost was a barrier to seeking further mas-
sages. All participants were required to 
be over 18 years old. Separate interview 
questions were prepared for each popu-
lation (Appendixes I and II). Participants 
were interviewed face to face or via the 
telephone. Specific demographics such as 
income were not collected. Eight of the MT 
population were female, three were male. 
In the client population, four were female 
and three were male. All participants were 
living in either Auckland, Dunedin, or Inver-
cargill.

Analysis

All data were recorded and initially tran-
scribed using the Otter.ai application. The 
results were transcribed verbatim and 
analyzed using inductive data analysis.(11) 
Significant themes arose that established 
meaning across the data set.

Ethics

The study was approved by the Southern 
Institute of Technology Human Research 
Ethics Committee in 2021.

RESULTS

The results from 19 participants (12 MTs, 
7 clients) showed four main themes that 
were common across the MT group and 
the client group. The themes were as fol-
lows: financial contexts, APS as a positive 
concept; considerations of administration, 
transparency, and possible impacts; and 
installments as a preferred scheme.

Theme: Financial Contexts

The first theme was financial contexts: 
perceptions of worth, how much was spent 
on and charged for massage, and alternative 
ways to pay. Expectations about massage 
therapy prices varied between therapists 
and clients The amount of money a client 
would or could pay for an hour-long mas-
sage was between $25 and $80 (mean $51), 
which contrasts with MTs charging prices 
between $50 and $90 (mean $75).

Both MTs and massage therapy clients 
viewed massage therapy as beneficial and 

http://Otter.ai
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expensive. Clients viewed it as a luxury; 
many MTs described it as a necessity. Some 
clients said that while they thought mas-
sage was expensive, they also thought 
the MT was worth it. For example, “it is 
expensive, but I think they’re [massage 
therapists] worth every cent that they get,” 
Client 4; and “it still seems like it’s a luxury 
type service,” Client 5. MTs supported this 
view but went further, noting how impor-
tant massage is, saying “massage therapy 
is a luxury for some people, and a neces-
sity for all people,” MT 9; and “It’s not just 
a luxury … it actually helps your function,” 
MT 17.

MTs were cognizant of their clients’ 
financial situation, noting that the cost 
of massage was a limiting factor for some 
people. “I have clients I see only once, or 
very irregularly because they can’t afford 
it. I also have people comment on the 
initial price and say it’s too much,” MT 
14. An awareness of their client’s finan-
cial challenges led to most MTs offering 
a different pricing structure for certain 
populations. Many times, there was no 
official structure offered by the therapist, 
with one participant stating “…whatever 
they can afford,” MT 8. Those MTs that 
had a system in place offered a reduced 
rate or free massage at regular intervals. 
Students, pensioners, and regular clients 
were usually the recipients of a discount. 
Several therapists also accepted other 
forms of payment such as bartering, 
koha, a Māori (Aotearoa New Zealand 
indigenous peoples) custom, which in the 
modern day is usually a present or gift, 
mostly in the form of money,(12) or swaps 
for services. “I have done some bartering 
of services, for example lawns mowed for 
massage,” MT 8; and “… koha can be a 
smaller cashment along with art or food 
or exchange of services,” MT 9.

Discounts are one form of ensuring cli-
ents can access massage more regularly. 
APSs are another potential way. Most MTs 
were aware of these schemes existing in 
other industries and likened their own 
current practices to APSs described by the 
researchers: “What I have noticed … are 
hairdressers or beauticians have started 
offering a membership where you pay a 
certain amount each week and that gets 
you a certain product or therapy … I sell 
gift vouchers, and I find a lot of the gift 
vouchers that are bought are for people 
who are having a tough time … so that’s 
kind of paying it forward,” MT 10.

The client population had less aware-
ness overall of APSs. Those few who had 
knew about PIF and installments. One 
participant had used installments to pay 
for clothes, and another knew this scheme 
was a way to prepare for vet bills. No one 
had been the recipient of such a scheme, 
but one person had purchased coffee for 
a stranger: “I’ve done pay it forward with 
coffee,” Client 2.

Theme—APS as a Positive Concept

The second theme, “APS as a positive 
concept,” featured for both MTs and clients. 
The benefits were increased use of mas-
sage therapy services, affordability, and 
availability.

Clients would increase their use of mas-
sage therapy if they could afford to. When 
asked if they would seek more massage 
therapy if money was not an issue, Clients 
2, 3, and 4, answered “yes,” “of course,” and 
“yes I would, definitely,” respectively. MTs 
echoed this sentiment stating: “I believe if 
we make ourselves more affordable, we will 
see an increase in the use of massage,” MT 
8. Many clients were more likely to choose 
an MT that offered APSs—“if there were 
more payment options, [I would] definitely 
[book in with them],” Client 3; and “Yes, it 
would motivate me [to book],” Client 1.

MTs are aware that making massage 
more affordable means it is more avail-
able for clients to access. “[if] there was 
some way to have it subsidized, so it was 
more accessible for people financially, that 
would be good,” MT 14.

APSs were, overall, seen as a positive tool 
for making massage therapy more avail-
able to the wider population by both MTs 
and clients. One client thought APSs were: 
“a really good idea for people who have 
money [to] help out other people,” Client 7. 
Another states, “It would just make things 
a lot easier if you have a tight week or you 
haven’t worked,” Client 2. MTs reiterated 
these feelings with MT 14 saying, “[APSs 
would make] it more f inancially viable 
for people to budget and plan for regular 
service” and “Yes I think there is [demand 
for APS] … there are people who would 
benefit but can’t afford massage,” MT 18.

Theme—Considerations of Administration, 
Transparency, and Possible Impacts

The third theme was considerations. 
MTs and clients faced potential challenges 
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when thinking of providing or utilizing an 
APS. Considerations were administration, 
transparency, and possible impacts on the 
therapeutic relationship.

Administration—adding another string to 
the bow

Administration of an APS includes the 
setting up and maintenance of a new 
system. MTs were aware of the time and 
effort this would take, and as small busi-
ness owners responsible for all facets of 
their business, this idea was a challenge: “I 
would have to have a structure in place … 
the promotion, the marketing, when you’re 
already busy it’s hard to fit more stuff in,” 
MT 13; and “It would require more book-
work, something I hate,” MT 18. Many MTs 
would still consider an APS if there was 
help available for the administrative side as 
illustrated by MT 10: “I would [need help set-
ting up] if it wasn’t off the shelf … I would 
be looking for maybe a bit of legal advice, 
to make sure what I’m doing is legitimate, 
and I might actually go to my accountant 
and ask them for advice. I would also go 
on the web and research.”

Transparency—where does the money go?
Both MTs and clients had apprehen-

sions about how money would be handled 
within the various schemes. Some clients 
wanted to be sure that they would not 
get cheated, as Client 2 stated in relation 
to an installment scheme: “that therapist 
has to be guaranteed that they’re going 
to be there, in five or six months’ time … if 
you put money into a therapist and then 
all of a sudden you pick up the phone and 
the therapist is gone, the money is gone”. 
However, some MTs were willing for clients 
to see records: “I would be able to show 
information that their money coming into 
my account and going out as it needs to 
be going out … depends on what the cli-
ent wants to see, have a discussion around 
that,” MT 9. Of more concern to the MTs was 
the assurance that they would get enough 
money to cover costs and recognize their 
value. These quotes were made in relation 
to a PWYW scheme: “…but are you going 
to get paid enough to cover you?” MT 13; 
and “I understand the value of what I do 
way better than my clients. You would find 
that a lot of people will take advantage of it, 
and there will be some people who will be 
generous, but the balance wouldn’t pay off, 
I wouldn’t think,” MT 18. These sentiments 
were echoed by clients: “Pay what you wish, 

probably people would take advantage of 
that,” Client 5.

In a PIF scheme, MTs may be faced with 
selecting which clients receive a donated 
massage.

For some MTs, this was a challenging 
idea: “I don’t really [want to] come into ques-
tions like why did you donate to them and 
not me?” MT 12. Others felt the MT’s choice 
would be entirely confidential: “Nobody’s 
going to know, at the end of the day, you 
are choosing somebody and you’re just 
telling that one person,” MT 13. Still another 
approach would be to celebrate the donors 
and the process: “On social media, just 
post everything there and saying thanks 
for everybody who actually contributed, 
and then showing who received it (sic),” 
MT 15. Several MTs mentioned a trusting 
relationship meaning clients are likely to 
respect an MTs decision, as illustrated by 
MT 18: “there is a huge level of trust already 
in place, from your clients … I think the 
mid century idea would be to give them 
feedback to who that money would go to, if 
you want to give some transparency … you 
need to really maybe show who the mas-
sages are going to and make a connection 
between them, through social media … as 
long as both parties are in agreement.”

Possible impacts on the therapeutic 
relationship

Some MTs thought that discussing 
finances with clients could make navigat-
ing the therapeutic encounter challeng-
ing. “You’d have to read the clients as to 
whether you could approach the subject …  
whether they’d be comfortable, whether 
it would make things awkward,” MT 13. 
Others felt that once rapport was well 
established, discussions may occur easily: 
“if [a conversation] was to happen with any 
of my clients I feel like that would be built 
on the rapport that we have and our goals, 
and what they wanted to achieve,” MT 11.

One MT noted it may be hard for clients 
to accept they may need financial aid, “… 
the issue of getting people to accept help. 
You know you have to admit that you do 
need help. You have to be willing to accept 
a gift from somebody,” MT 17. Another MT 
thought the benefit of a well-established 
relationship could make the conversation 
easier: “When you know your clients and 
they’re regulars … you could actually offer 
them, [say to them], ‘you know you’re going 
through a hard time, how about for the next 
few sessions … we do it at this price?’” MT 13.
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Clients may know they need monetary 
help, but for most participants, there was a 
sense of self-determination and discomfort 
in getting free or discounted massages: “I 
wouldn’t like it…if I can’t afford it, I don’t 
get it,” Client 2; “I wouldn’t feel comfort-
able,” Client 4; and “I’d do it, but I kind of 
feel like I was taking advantage: I got a free 
massage for doing nothing. I’d probably 
use it once and then [feel like] I can’t do 
that again unless I pay it forward,” Client 
3. Some clients were happy to receive free 
or discounted massages: “Yeah, that’d be 
nice,” Client 7; and “I’d feel appreciative,” 
Client 1.

One client would not change MTs just 
because another therapist offered an APS. 
It was important that professionalism was 
upheld. “[if] they were not so expensive, 
but there was the risk of them not being 
as good …I’d want to know that they were 
completely professional and did all the right 
things,” Client 4. Additionally, clients were 
cognizant that people may take advantage 
of a therapist who offered an APS. “It’s hard 
to offer a service that people will find afford-
able while not undervaluing the masseuse, 
I know it takes a lot of wear and tear on your 
hands and arms, so I .… feel like I don’t want 
to take advantage,” Client 3.

Theme—Installments as a Preferred 
Scheme

The final theme was about the preferred 
APS for clients and MTs. Of the three dis-
cussed, an installment scheme was the 
favorite.

All participants showed a willingness to 
be part of an APS in some form. The most 
preferred by both groups was an install-
ment scheme. For the clients, installments 
would allow the person to save toward 
the goal of a massage. “Def initely the 
instalments … you can put money away 
weekly … but you’re directly saving for 
that massage. I think it would be a really 
good thing to implement,” Client 5. When 
it came time to redeem it, they would not 
be out of pocket. “I could go and … put 20 
dollars on massage therapy… and after a 
while you know you’ve got say 100 bucks 
or 150 in there. And then you’ve got a slack 
[money] week, and you need a massage, 
and [you] go and get it,” Client 2.

Most MTs chose installments as their 
preferred scheme. Installments ensured 
the therapists got paid reliably. “At the end 
of the day you’re going to get the price 

that you have said … if somebody wants to 
put $10 away each week, and then get the 
massage … you’re still going to get your 
money,” MT 13; and “I will choose instal-
ments … because I have a family to sup-
port, and I would still need to be paid for 
my services,” MT 9. Installments were also 
seen to be simple to set up: “Instalments, 
that’s a smart idea. That would be the easi-
est one to implement and set it up … you 
could quite easily have someone paying … 
$10, $20 or $30, into [an]account, and even 
keep track of it, reconcile it, and they come 
in once a month, or fortnight and get the 
massage, and that would be simple,” MT 18. 
A small number of MTs saw value in a PIF 
scheme, acknowledging the community-
minded, altruistic element. “Pay it For-
ward … because I think, not just myself 
but the community helping as well … why 
not [provide a] free massage for someone 
in need? So, it’s not just for myself. And it’s 
with the community helping. Everybody 
helping together,” MT 15. No MTs selected 
PWYW as a preferred scheme, as they 
were uncertain they would have enough 
income. “It’s just a big unknown as to what 
you’d end up getting paid,” MT 17.

DISCUSSION

Both populations valued massage ther-
apy as an important tool for health and 
well-being, a sentiment documented in 
previous research.(13,14) However, the cost 
of massage therapy meant that it was 
prohibitive for the client participants in 
this study to access it more often. There is 
a discrepancy between the amount a cli-
ent would be willing to pay for a massage 
and the mean amount that MTs charge 
for an hour-long massage. Being unable 
to afford massages meant clients did not 
access this service as often as they wanted 
or needed to.

One aim of the research was to explore 
MTs’ perceptions of APSs. PIF and install-
ments were the most recognized. Some 
mentioned a PWYW scheme as being like 
giving koha. MTs in this study appear to 
be open to different forms of payments, 
and accepting swaps and bartering for 
services was not uncommon. Additionally, 
gift vouchers were frequently used, and it 
was articulated more than once that gift 
vouchers were similar to paying it forward.

Kohrt et al.(15) claim humans are evolu-
tionarily adapted and committed to help-
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ing others in need. The findings of this 
study reflect this claim. Participating MTs 
agreed that massage therapy should be 
freely available to everyone (while compen-
sating the MT), and they would implement 
an APS if it was going to help someone in 
need. The benefit for clients and MTs alike 
would be an increase in the use of mas-
sage therapy, and the ability to seek regular 
massage, the benefits of which are increas-
ingly supported by literature.(16)

When considering the preferred APS, 
most therapists and client participants 
selected an installment scheme. The assur-
ance that MTs would still get paid made it 
the most attractive option. They empha-
sized the importance of being able to pay 
their bills and control their income, and 
installments are possibly the least com-
plex when considering transparency. For 
clients, having control over their money 
and how they managed it was important. 
If there was money set aside for massage 
therapy, a client would be able to book a 
massage when they needed it, as opposed 
to when they could afford it. Nevertheless, 
trust and professionalism remained at the 
forefront of some clients’ minds. One cli-
ent participant had concerns about an MT 
disappearing with their money before they 
had a chance to redeem their massage, 
illustrating why some clients valued choos-
ing a professional, trustworthy therapist 
despite the payment options offered.

The community-powered PIF scheme 
was appealing to some therapists who 
valued fostering a kind and giving commu-
nity. However, running and contributing to 
a PIF may be more socially complex. Con-
cerns centered around how an MT would 
select a recipient to receive all or part of 
a massage for free. The issue of transpar-
ency revealed views on what should be 
disclosed. Some MTs considered sharing 
the information on social media, while oth-
ers thought the MT should not be required 
to disclose to anyone who the donated 
money would benefit. Some MTs would 
implement a more personal system by hav-
ing individual conversations with clients. 
Many clients were reticent about receiving 
money from other people for their mas-
sage and felt they would need to recipro-
cate. The idea that a gratitude response is 
associated with potential future altruism 
has been documented(17); however, if the 
recipient cannot afford to reciprocate, it 
is conceivable that they may not want to 
participate in the scheme. Receiving a 

donated massage was positive for some 
of the participants. This exchange may 
enhance the client–therapist relationship 
as illustrated by Bartlett and DeSten(18) who 
claim that a feeling of gratitude facilitates 
prosocial behavior and helps the ongoing 
building of a relationship.

Not getting paid enough is a well-
founded fear in a PWYW setting. This is 
particularly true for many self-employed 
MTs who may not be able to risk losing 
income. Jung et al.(10) explained that in a 
PWYW setting, there may be ambiguity 
over what is an appropriate amount to 
pay. Payment guidelines may be required, 
which would take away from the heart of a 
PWYW scheme. Additionally, not being paid 
enough could make the client–therapist 
relationship difficult to navigate, with some 
MTs concerned about being taken advan-
tage of—a sentiment echoed by some of 
the client participants.

Despite the importance of good commu-
nication when establishing a therapeutic 
relationship,(19) some MTs still thought talk-
ing about finances with clients could be 
difficult. There was some awareness that 
discussing money could lead to assump-
tions, thus negatively affecting a relation-
ship. However, this seemed to depend on 
the individual client–therapist relationship; 
some therapists felt their relationship with 
certain clients was solid enough to broach 
the subject. This highlights some impor-
tant qualities for MTs: professionalism and 
trustworthiness. Some client participants 
stated that finding MTs with these charac-
teristics was more important than finding 
someone who provided cheap massages.

Further challenges noted in the “consid-
erations” theme included a lack of time to 
set up an APS and the likelihood of more 
bookwork. These factors may compro-
mise the smooth running of a business 
and highlight the need for a solution for 
seamless integration into a current system. 
Options such as an APS “How To” template 
or utilizing a third-party app such as “Go 
Generosity” are worth considering.

Limitations

The sample size was small, especially for 
the client population; therefore, the find-
ings are not generalizable to the larger 
community. A clearer definition of the way 
a PIF scheme might work would have been 
beneficial to ensure each participant had 
a fuller understanding of the topic prior to 
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being interviewed. Additionally, accessing 
clients who were willing to discuss their 
financial situation face to face or via the 
phone may have been limiting, and per-
haps a quantitative approach to capture 
completely anonymous data may have 
been useful. As the study was conducted 
in the Aotearoa New Zealand context, find-
ings may be culturally location specific. 
Client demographic data were limited. It 
would be worthwhile to understand these 
demographics more deeply, and whether 
clients from affluent centers held the same 
concerns about massage therapy afford-
ability.

Despite these limitations, some interest-
ing insights were made into the percep-
tions of MTs and clients regarding this 
topic for Aotearoa New Zealand-based 
MTs, as well as adding to the international 
discussion.

Implications for Practice and Future 
Research

This research has highlighted a need 
for massage therapy to be more finan-
cially accessible to the wider population. 
While the industry receives little financial 
assistance f rom the government and 
insurance companies, it is perhaps up to 
New Zealand-based MTs to create a solu-
tion while ensuring they are recompensed 
adequately for their skills. However, MTs 
are busy and time poor. Ideally, a massage 
therapy-specific APS could be created by a 
third party and implemented by MTs with 
very little work on their part. Furthermore, 
the country’s voluntary professional asso-
ciation, Massage Aotearoa New Zealand, 
aims to promote and develop the indus-
try(20) and therefore may support APS 
efforts. Areas for future research include 
examining in greater detail, with a larger 
group of participants, how an installment 
scheme and a PIF scheme could work; the 
research and development of prototype 
schemes; and further investigation into the 
views and perceptions of MTs and clients 
using these prototypes. Similarly, if such 
a scheme is already running, a case study 
approach may also yield valuable insights 
to progress thinking in this area for MTs.

CONCLUSIONS

Accessing regular massage therapy is 
too expensive for many people in Aotearoa 

New Zealand. Despite this, MTs and clients 
alike believe it to be a worthwhile part of 
maintaining health and well-being. This 
study has shown that setting up and run-
ning an APS could have largely positive 
effects on the community, with increased 
accessibility to massage therapy. There is 
no one-size-fits-all system, however, with 
APSs depending on the personal and 
financial situation of both MTs and clients. 
To implement a successful APS, ease of 
administration and open communication 
between MTs and clients are imperative. 
Moreover, it would be crucial to guarantee 
payment for MTs, ensuring neither party 
would be exploited in any way and giving 
clients autonomy over their choices. Clear, 
open communication between parties is 
necessary to ensure transparent and trust-
worthy functioning.
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APPENDIX I

INTERVIEW QUESTIONS—MASSAGE 
THERAPIST POPULATION

Opening Questions

1.	 Where are you from?
�2.	� How long have you been massaging 

for?
�3.	� What types of massage do you offer 

in your practice?

Massage Therapy

�4.	� How do you accept payment from 
your clientele?

�5.	� What do you usually charge for your 
massage sessions?

�6.	� Do you offer massage sessions that 
are shorter or longer than 60 min-
utes?

�7.	� How are these longer or shorter ses-
sions priced?

�8.	� Do you know if any of your clients 
have barriers around payment?

�9.	� Do you have a different pricing struc-
ture for pensioners or students?

�10.	� Have you ever had a client request 
that they pay you in a way that is not 
the usual way you accept payment?

�11.	� Do you consider massage therapy to 
be a luxury?

�12.	� Do you view massage as something 
that should be freely available to 
everybody?

Alternative Payment Schemes

�13.	� You will have read the explanation 
of alternative payment schemes in 
the pre-interview material. Were you 
aware of any of these alternative pay-
ment schemes?

�14.	� Do you know of any massage thera-
pists who are currently running an 
alternative payment scheme for cli-
ents?

�15.	� Do you think there might be a 
demand for alternative payment 
schemes?

�16.	� If you were to consider an alterna-
tive payment scheme, which one 
would you most likely implement 
and why?

�17.	� Do you think your current clients 
would be open to contributing to 
such a scheme?

�18.	� How would you manage transpar-
ency for your contributors, to ensure 
they know their money is going 
where you say it will be going?

�19.	� What barriers for you or your clients 
do you foresee in setting up an alter-
native payment scheme?

�20.	�Would you consider implementing 
an alternative payment scheme if it 
would allow clients who could not 
normally afford a massage to receive 
one?

�21.	� What support, guidance, or help 
would you need to implement an 
alternative payment scheme?

�22.	�Thank you for your time. This brings 
our interview to a close. But before 
we finish, is there anything else you 
would like to add that you have not 
yet said?

APPENDIX II

INTERVIEW QUESTIONS—MASSAGE 
THERAPY CLIENTS

Opening Questions

1.	 Where do you live?
2.	 How is the weather for you today?
3.	 What does massage mean to you?

Massage Experience

�4.	� When was the last time you had a 
massage?

�5.	� Can you recall your main goal for 
that session? If not, why would you 
normally book in for a massage?

�6.	� Did the last massage you had meet 
your expectations?

�7.	� If money were no object, would you 
have another massage?

�8.	� If money were no object, what types 
of things would you go to a massage 
therapist for?

�9.	� Are there any other barriers to your 
accessing regular massage?

�10.	� Do you think massage therapy is too 
expensive?

�11.	� What price would or could you pay 
for a massage?

Alternative Payment Schemes

�12.	� You will have read about alternative 
payment schemes in the pre-interview 
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guide. Were you aware of any of these 
schemes?

�13.	� Have you ever been a recipient of one 
of these schemes, or had it offered to 
you?

�14.	� How do you think an alternative 
payment scheme would work in the 
massage industry?

�15.	� If you knew a massage therapist 
who offered an alternative payment 
scheme, do you think you would be 
more likely to book in for massage 
with them?

�16.	� If you were going to book with a 
massage therapist who offered this, 

would you prefer one scheme over 
another?

�17.	� How would you feel about getting 
some or all of your massage paid for 
by someone else?

�18.	� Do you view massage therapy as a 
luxury?

�19.	� Do you think regular massage ses-
sions could be used as a positive tool 
for your health and well-being?

�20.	�Thank you for your time today;  
we will now bring our interview to a 
close. But before we do, is there any-
thing you would like to add that you 
have not yet said?


